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What is tcworld magazine?
tcworld magazine is tekom’s magazine for international information management. tcworld magazine focuses on how 
companies face the challenges of communicating with customers, partners and employees 
in an increasing number of international markets.

Our magazine covers topics such as:
·  intelligent information, including Industry 4.0 and Augmented Reality
·  user experience, including content marketing and customer experience
·  technical writing from content creation techniques to publishing and process 

management
·  team management, including methods of staff retention, 

motivation and stress management as well as team communication techniques
·  cultures and markets, where we explore various regions and locales and illuminate

legal requirements and cultural etiquettes
·  translation and localization, including terminology management,

translation management and localization

Who reads tcworld magazine?
tcworld magazine is aimed at professionals from all corporate levels and work fields who face the challenges of international information 
management. Our readers include specialists and opinion leaders from technical communication, translation, localization, content
marketing, intercultural communication and other fields.   

   Who reads tcworld magazine?
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 Expand your skill set and learn the 

art of creating great infographicsText by Sara Stein
As a visual medium, online help is transforming 

the way technical documentation is produced 

and read. Once considered primarily a written 

domain, technical documentation is becoming 

more visual, particularly on the web. This move-

ment towards visual documentation is mainly 

fueled by today’s users, who represent a global 

audience and don’t have time to read in an age of 

information overload.
Technical communicators can adapt to the 

changing user expectations by producing more 

infographics and data visualizations in their 

documentation. Special graphic design tools are 

not necessary. Microsoft PowerPoint, which is 

generally accessible to technical writers, can be 

used to create infographics that adhere to the 

company brand and standards of professional 

online publication. This article describes the basic 

infographic types in end-user documentation, 

and provides tips for technical communicators to 

plan and create their own infographics.

By making information easy to understand, visual 

documentation allows users to have a much  

improved customer experience.What is an infographic?

An infographic is a visual representation of data, 

processes or concepts. By breaking down a 

complex mass of information into its compo-

nent parts and relationships, an infographic 

conveys essential data in a clear and meaning-

ful format. A simplified visual schema is usually 

easier to understand than a long chunk of text.

Infographics are part of the data visualization 

trend, which represents quantitative informa-

tion in the visual form of graphs, tables, charts, 

maps and dashboards. Data visualization allows 

people to see trends and patterns in data. In 

recent years, data visualization (#dataviz) has 

become a common sight in news articles, 

social media, and in almost every industry that 

produces digital content. If visuals are so widely 

used today, why not use them more in end-user 

documentation? Unlike data visualization, infographics don’t only 

visualize quantitative data. Infographics aim to 
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the way technical documentation is produced 

and read. Once considered primarily a written 

domain, technical documentation is becoming 

more visual, particularly on the web. This move-
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audience and don’t have time to read in an age of 

information overload.
Technical communicators can adapt to the 
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Text by Fabrice Lacroix

In 1990, Tim Berners-Lee invented a distrib-

uted hyperlinked information management 

system he called the World Wide Web, 

known today simply as “the Web”. It was 

meant as a way for humans to publish con-

tent intended to be read by other humans, 

and its simplicity, efficiency, and versatility 

led to quick and sustained success. The 

Web quickly became the de facto standard 

for content publishing on the Internet, 

the emerging global network layer at that 

time. The combination of both overtook all 

other systems and this initial web – a vast 

collection of static sites of read-only pages 

of content known as Web 1.0 – became the 

foundation on which modern computing 

developed, transforming the world more 

than anyone could have imagined.

Twelve years later, Web 1.0 underwent a 

major transformation: Due to the evolution 

of underlying technologies and to widen its 

use and adoption, it became less one-way. 

The Web evolved into an interactive plat-

form where each user could be an active 

contributor instead of just a passive reader. 

It saw the emergence of forums, personal 

websites, blogs, and wikis, which ultimately 

led to the development of social networks 

such as LinkedIn (2003) and Facebook 

(2004). This shift would be understood as 

the rise of the Social Web, or Web 2.0.

Another decade later, and on the back 

of a seminal 2001 article by Berners-Lee, 

the Web evolved again: This time, the 

ecosystem would not be limited to hu-

man content creators and consumers but 

opened as a platform to and for machines. 

On this platform, computers could find and 

use information needed to solve complex 

questions and execute tasks that required 

dynamically aggregating information from 

multiple sources. Whether organizing 

a vacation or diagnosing a rare disease, 

computers could leverage the richness and 

decentralized nature of Web 1.0 that made 

it so successful. This new Web would be-

come known as Web 3.0, the Web of Data, 

or the Semantic Web, and it would give rise 

to new technologies necessary for letting 

computers unambiguously exchange infor-

mation such as RDF. Web 3.0 still needs to 

The evolution of TC

Tech Doc will go social and semantic – as the Web did
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Content for the future

Teaching the machine to teach us
How useful is your 

documentation really?

Usability testing for better content

Was it something I said?

Nurturing productive relationships with our 

coworkers

magazine for international information management

Denmark 7%

Sweden 8%

Italy 13%

Others* 36%

Total circulation 2021:  3,600 issues + online distribution at the digital tcworld conference 2020  

Turkey 4%

Israel 5%
Bulgaria 7%Netherlands 7%

UK 5%

USA 5%



Reach out to professionals
from around the world

Issue Booking deadline Submission deadline Publication date

Issue 1 November 26 December 1 January 17

Issue 2 March 3 March 16 April 20

Issue 3 June 1 June 14 July 14

Issue 4 September 8 September 21 October 21

Publication dates and deadlines

Event overview 

Issue Issue 1/2022 Issue 2/2022 Issue 3/2022 Issue 4/2022

Covered 
events

Display
and/or
distribution

Nordic Stockholm
Helio, Stockholm 
(March 9-10, 2022)

tcworld India
Bangalore, India
(March 24-25, 2022)

tekom-Frühjahrstagung
Potsdam, Germany
(April 6-7, 2022)

tcworld China 
Shanghai , China
(July, 2022 )

Evolution of TC
Sofia, Bulgaria
(June 8-9, 2022)

Nordic Copenhagen 
Copenhagen, Denmark
(September 21-22, 2022)

tcworld conference + 
tekom fair
Stuttgart, Germany
(November 8-10, 2022)



Price reductions and package deals

2 % 5 %
Reduction for repeat placements
Buy ads by bundle

2 x
in 2022 > 

4 x
in 2022 > 

8 x
in 2022 and 2023 > 

Reduction for volume
Buy ads by advertising space

2 pages
in 2022 > 

4 pages
in 2022 > 

8 pages
in 2022 and 2023 > 

   

12%

15%3%

2% 5%

7%

Advertising formats and rates

Trim Live Price*

1/1 page 210 x 280 – 2,175 EUR

2/3 page portrait format 137 x  280 128 x 226 1,410 EUR

2/3 page landscape  format 210 x 187 188 x 170 1,410 EUR

1/2 page landscape format 210 x 140 188 x 133 1,095 EUR

1/2 page portrait format 105 x 280 96 x 226 1,095 EUR

1/3 page landscape format 210 x 93 188 x 93 705 EUR

1/3 page portrait format 70 x 280 61 x 226 705 EUR

1/3 page square format – 122 x 113 705 EUR

1/4 page landscape format 210 x 70 188 x 70 560 EUR

1/4 page portrait format – 94 x 113 560 EUR

1/4 page portrait format – 61 x 170 560 EUR

1/4 page portrait format – 122 x 85 560 EUR

1/1 page  2nd or 3rd cover page 210 x 280 – 2,590 EUR

1/1 page 4th cover page (back cover) 210 x 280 – 2,870 EUR

All prices exclude VAT.

Early-bird specials Package deals

‘technische kommunikation’
is a German-language magazine
for technical communicators 

> Appears 6 times a year

> 10,000 copies per issue

magazine for international information management

ISSN 1862-6386

Two of a Kind
What sets the iiRDS and VDI 2770 standards apart?

Remote working
Staying connected in times of social isolation

Usability for life
Reducing medical errors through more 

intuitive healthcare devices

JULY 2020

magazine for international information management

Usability for life
Reducing medical errors through more 

intuitive healthcare devices

ausgabe 06 november / dezember 2019
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 Recherchieren  

 in der Praxis
Experten interviewen  

und Anwender  

unterstützen 10

Von Wörtern  

und Begriffen
 Grammatik für die  

 Technische Redaktion 36

Informationen  

intelligent bereitstellen

 Modernes Informationsmanagement  

 am Modell 46

star-group.net

Umfassende Servicekompetenz   

für Ihr Informations- 

management

Umfassende Servicekompetenz   

für Ihr Informations- 

management

STAR-Griffecke_neu4.indd   1
08.02.2018   11:32:49

ANZEIGE

Introductory reduction 
for bookings made until 

December 1, 2021

10%

Simultaneous 
advertising in tcworld magazine 

and 
‘technische kommunikation’ (  ‘tk ’ ) 
 ‘tk ’ ad + tcworld magazine ad

10%
on ad in

tcworld magazine



Advertising formats

Digital data:	 PDF,  preferred PDF X-1a.

Size:	 See below. For bleed advertisements please add additional 3 mm on all sides for trimming.

Image resolution: 	 All images are modified in 300 dpi, bitmap in 1200 dpi.

Color/Profile:	 4c (CMYK) / Iso Coadet V2. 
	 All black fine lines and black text in 100% K.

For special formats please contact us.

1/1 page

 
 

1/4 page

1/2 page

1/3 page

Live: 188 x 70

Live: 188 x 133

Live: 188 x 93

Live: 61 x 170

Live: 96 x 226

Live: 61 x 226

Live: 122 x 85

Live: 122 x 113

Trim: 210 x 280
✂

Trim: 210 x 70
✂

Trim: 210 x 140
✂

Trim: 210 x 93
✂

Live: 94 x 113

Trim: 105 x 280
✂

Trim: 70 x 280
✂

Sizes



All prices exclude VAT.

Category
selection
(price per
category)

80 EUR / month  90 EUR / month 80 EUR / month 90 EUR / month 40 EUR / month 50 EUR / month

Approx. 32,000 visitors a month

87% of the total visitors are from German-speaking countries
(Germany, Austria, Switzerland)

Format: Full-size-banner (468x60 pixels or 728x90 pixels) 

in GIF or JPG

Placement: Banner exchange program randomly

Approx. 10,500 visitors
a month

50% of the total visitors are from 

English-speaking countries
(USA, UK, India, Canada, Australia)

 The website is international
Placement: Banner exchange 

program randomly

Full-size banner
(GIF or JPEG)

for tekom
company
members

for
non-members

for tekom
company
members 

for 
non-members

for tekom
company
members 

for
non-members

small
(468x60 Pixel)

400 EUR / 
month

500 EUR / 
month

400 EUR / 
month

500 EUR / 
month

150 EUR / 
month

250 EUR / 
month

large
(728x90 Pixel)

500 EUR / 
month

600 EUR / 
month

500 EUR / 
month

600 EUR / 
month

200 EUR / 
month

300 EUR / 
month

Banner
advertisement

(WebPortal/Conference Portal/Country Organizations)

· German · English · English

Additional 
categories

· Fachartikel · Publikationen 
· Mitgliedschaft · Beruf & Bildung

· Dokupreis · intro · Tagungen
 · Dienste

· Technical articles · Publications 
· Membership

· Career & Education
 · Conferences

· e-magazine 
· Events · News 

· Services
 · Education & Training

tekom.de  tekom.eu tcworld.info

Banner
advertisement 

Package deal
 
Package deal

Book a banner advertisement on 
 www.tekom.de / www.tekom.eu  and save

10%
on the banner advertisements on 

www.tcworld.info

Booking options:
Monthly banner advertisement.

In addition, you can display

your banner in selected categories.

Reduction for repeat placements
Buy banners by the bundle 3 months 6 months 9 months 12 months

   
15% 20%5% 10%>> > >

Photo: Apple



Advertorial

Suggested topics
Augmented Reality, Virtual Reality, Intelligent Information, 

Translation Technology and Services, Localization,  Technical 

Communication, Terminology 

The advertorial gives you a unique opportunity to reveal your 

know-how within the selected topics. It consists of a short 

text, company logo and web address. It consists of a short text, 

company logo and web address. It is also possible to include a 

small infographic or image. 

Key benefi ts
•    Present your organization 

- Draw our readers’ attention to what you know best

•  Gain visibility 
-  Your company logo will ensure that your company is

recognized at a glance

•  Prove your excellence 

- Readers will realize your expertise and topic knowledge

•  Distinguish yourself 

-  Our special advertorials stand out boldly from other

magazine content

•  Reach out to your target audience 

- tcworld magazine’s circulation per issue is over 4,000

What’s included
•   Publication of your advertorial in tcworld magazine

•  Publication of your advertorial at tcworld.info 

•  Editing services, layout and print reviews

Promote your business with an advertorial
in tcworld magazine

40

41

ADVERTORIAL

ADVERTORIAL

NOVEMBER 2018   

NOVEMBER 2018

ADVERTORIAL

Presenting the latest tools and 

developments

Pay a visit to our sponsors at the tekom fair 2018

Lost in machine 

translation?

Quick turnaround of large volumes 

is the essence when using machine 

translation (MT) for your technical 

documentation, software UI/UA 

and training documents. We bring 

consistency, human touch, and 

time & cost effectiveness to your MT 

content with our:

•    Seamless MT post-editing (MTPE) 

process

•    Domain-specialized editors 

iiRDS Consortium: 

Be part of it!

The iiRDS Consortium was founded in 

January 2018 and has been growing 

ever since: Now counting 30 inter-

national members, the Consortium 

pursues the goal of further developing 

the standard for intelligent informa-

tion request and delivery. 

As a standard for intelligent informa-

tion request and delivery, iiRDS aims 

to meet the demands of an industry 

that has been revolutionized by 

buzzwords such as “intelligent infor-

mation”, “Industry 4.0”, and “Internet 

of Things”. The future development 

of the standard lies with the iiRDS 

Consortium. 

With system vendors, industry 

members, consultants, and technical 

writers all in one pool – the iiRDS 

Consortium connects members 

with a wide variety of expertise, all 

with the aim to foster the world of 

technical communication. 

The diversity of our members is 

a great advantage, as different 

experiences result in a highly 

creative process of generating 

ideas. This makes the Consortium 

a strong and vibrant community. 

And you can jump on board too: 

Seven rules

for quality

Quality is a concern for anyone who 

processes and produces content. How-

ever, there are often stark discrepancies 

when it comes to the definition of qual-

ity. Just like with beauty, the individual’s 

assessment plays a decisive role. In this 

article, we want to demonstrate which 

traceable criteria can make quality 

verifiable.

Thucydides once said that beauty 

is in the eye of the beholder; in 

other words, people decide for 

themselves what they like and 

why. The same can be said for con-

tent and, of course, translations. 

However, in the “industrial” process 

of producing global content, 

individuality and spontaneity are 

problematic. Customers, service 

providers, and translators would 

much rather opt for predictable 

quality with calculable risks. Clearly 

defining quality expectations 

is crucial for choosing the right 

production workflow and for ob-

jectively evaluating the outcome. 

These seven rules make quality 

measurable – and thus also man-

ageable:

1    Define quality targets and key 

figures.

Let’s leave it all 

in one place

How new tools make cross-de-

partmental work for SCHEMA ST4 

easier and enable automation.

Before publishing any docu-

ment, technical writers have 

to take a whole range of steps 

that involve interdepartmental 

collaboration. From the first 

briefing and multistage review 

processes to the final approval 

and publishing, many people 

can be involved – and some 

of them might not be overly 

familiar with the work environ-

ment of technical writers. Quite 

often, the process involves 

emails, various text editors or, 

in the worst-case scenario, a 

quick chat shouted across the 

breakroom. All information and 

change requests then some-

how need to be collated and 

implemented by the technical 

writing team before finaliza-

tion. For this reason, informa-

tion often goes missing outside 

of the editorial system, or 

misunderstandings occur that 

lead to a final document that 

does not meet the demands of 

all those involved.

2 Encourage active and sustainable 

terminology work. 

3 Make use of the quality potential 

that is hidden in queries.

4 Turn the review process into stra-

tegic quality management with 

“Business Intelligence”.

5 Use content profiles and sampling.

6 Collect and visualize process data 

to optimize the overall system.

7 Automate routine tasks!

Would you like to know more about 

these “7 Quality Rules”? An e-mail to 

info@kaleidoscope.at with the sub-

ject “7 Quality Rules” will do! We will 

send you a document with which 

you can make quality measurable, 

comprehensible, and plannable.

www.kaleidoscope.at

Fortunately, we have a solution: 

the new Workflow Designer for 

SCHEMA ST4 2018. Together with 

the Workflow Automation Library, 

it can be used to compress 

ST4 for external parties, so that 

previous knowledge of how to 

carry out tasks in ST4 is no longer 

relevant. The browser can be 

used to carry out reviews, make 

comments and grant approval, or 

a wizard can be used to retrieve 

concrete information from col-

leagues. SCHEMA ST4 can there-

fore even be used by colleagues 

from different departments, as 

all information stays in the same 

place in the editorial system right 

until the document is published. 

This means that nothing is lost, 

and no misunderstandings occur 

during the creation of a docu-

ment. Along with collating infor-

mation, feedback and approval, 

the workflows also provide a 

greater degree of consistency. It 

becomes possible for colleagues 

outside of the department to 

standardize texts, for example.

SCHEMA – complex documents 

made easy | www.schema.de

•    Best understanding of quality 

metrics

If you want to reach a global audi-

ence, reduce time to market with 

exceptional customer experience, 

then look no further. Braahmam 

provides end-to-end solutions 

in 100+ languages that help you 

reach global markets.

sales@braahmam.net

 
www.braahmam.net

The global machine translation market is expected to reach US$1.48

billion by 2022.

The Consortium is open to anyone 

who wants to be a pioneer in the 

world of Industry 4.0! 

You can also profit from these 

membership benefits: You can 

improve your competencies in the 

field of intelligent information de-

livery, share your opinion, help to 

reach decisions regarding our in-

dustry with other experts, and be 

ready to implement new releases 

as soon as they are launched.

iiRDS is heading towards large inter-

national recognition and is expected 

to be the most common standard for 

content delivery in upcoming years. 

As a member you can actively partici-

pate in these new developments. 

Would you like to learn more? 

Then come and visit the iiRDS Café, 

which will be held at the tcworld 

conference from 9:45 – 12:00 on 

November 14, at Plenum 2. In this in-

teractive forum, our experts will give 

insights into the use of iiRDS such as 

exploring the RDF schema or gener-

ating an iiRDS package. Whether you 

are an expert or a novice, this forum 

will surely provide answers for your 

questions. 
www.iirds.org

Quantifying the eye of the beholder 

/ Bild © Geralt / Pixabay

developments

Pay a visit to our sponsors at the tekom fair 2018

Technical requirements
for 1/2 page advertorial
•  Text

- Header: 40 characters max., incl. spaces

- Sub-header: 400 characters max., incl. spaces

-  Text: 1,600 characters with infographic

or 2,000 characters without infographic,

incl. spaces

•  Graphic material
- Resolution: min. 300 dpi, size: 6 x 4 cm

- Format: JPG or TIFF

•  Company logo (vector graphics)
- Resolution: 1,200 dpi

- Format: PDF/EPS/TIFF

Price* 
1/2 page advertorial: 710 EUR

1/1 page advertorial**: 1,200 EUR

* Alle prices exclude VAT.

** Upon request.



General terms of business for advertisements 
and other advertising material



General terms of business for advertisements 
and other advertising material

General terms of business for advertisements and 
other advertising material in the tcworld magazine
General terms of business for advertisements and 
other advertising material in the tcworld magazine
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